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JOB DESCRIPTION


Job Title:	    Communications Officer (Maternity cover)

Department:         Marketing & Communications
	
Reports to:            Marketing & Communications Manager

Primary Objectives
· Support the Marketing and Communications Manager to drive the strategic objectives of the OCT – developing the charitable cause by championing conservation messaging to a national audience. 
· Play a key role in developing the OCT as the leading Ocean conservation charity in the UK, by developing, planning and delivering exceptional communications for the behaviour change, habitat restoration and the role of the NMA within the Trust. 
· Develop and deliver big hero PR moments to maximise coverage and reach for the charity on a national level, whilst supporting our global charity reputation.  
· Adhere to the core values of the OCT – Positivity, Respect, Integrity, Diversity and Engagement.

The role will involve the following areas of work: 
• Support the development of and deliver communications and PR for the OCT:   
· Ocean Habitat Restoration initially focused on Blue Meadows and Seagrass restoration
· Ocean Experiences – communicating the role of the NMA, community outreach, blue mind and our role within the Plymouth Sound National Marine Park
· Ocean Advocacy - clearly communicating the role of Ocean Literacy and encouraging participation in our marine citizenship and getting people to support our causes  
· Supporting corporate partnerships and fundraising development 
• Generate income through marketing for: 
o OCT Public fundraising and donation initiatives
o Membership recruitment and retention

Key Responsibilities & Accountabilities 
Conservation Communications
· Work with the Marketing and Communications Manager to develop and deliver communication activity for all OCT messages to drive improvements in engagement, knowledge and encourage behaviour change regarding Ocean conservation for a wide range of external and internal audiences. 
· Work closely with the Head of Advocacy and Engagement and the Head of Ocean Habitat Restoration to champion conservation, engagement and restoration programmes across the UK. 
· Support all departments to ensure brand consistency across all marketing and communications and encourage others across the organisation and externally to act as brand champions. 
· To analyse and report monthly on learnings and suggest future improvements. 
· Be involved in strategy, planning and delivery for all OCT communications and its work.
· Build internal and external collaborative relationships locally and nationally.
· Coordinate conservation communication materials including flyers, posters, banners and online collateral and attend events and trade shows as a brand ambassador where applicable.  
· Maintain and update the OCT & Blue Meadows websites with relevant content. Report on web analytics, and performance 
· Create and deliver OCT communication e-newsletters to members/supporters/subscribers and support across OCT Learning and Internal Newsletters.

Press Activity
· Build and maintain strong relationships with local, regional, and national media. 
· Answer media enquiries and draft responses on behalf of the OCT with support from teams. 
· Prepare press releases across all OCT programmes and fundraising, proactively seeking out opportunities to drive communications and coordinate OCT media and public relations. 

Fundraising
· Work collaboratively to provide marketing and communications planning support for fundraising activity. 
· Work with the relevant teams to deliver online appeals and grow the supporter database, generating income from both existing and new donors
· Support the fundraising team with planning and delivery of the Membership Magazine 3 times a year

Campaigns
· Support with the planning and delivery of targeted behaviour change or policy reform campaigns, including developing a clear narrative, and coordinating the creation of materials to reach a national audience.
· Launch campaigns across all our communication platforms, tailoring the messages for our different audiences and communication channels to drive action.
· Work with the Multimedia Content Officer to create inspiring social media content that shares our campaign works and promotes calls to action.
· Monitor, evaluate and report on the progress and success of campaigns.
· Identify opportunities to engage, empower and expand OCT supporters and members with campaign activities, keeping inclusivity and diversity in mind. 

Other 
· Assist with office administrative tasks relevant to the Marketing and Communications team.
· Adopt a flexible approach to working hours to ensure the viability of the charity (this includes public bank holidays and weekends) 
· At all times to behave in a safe and responsible manner in accordance with company Health & Safety policy and the requirements of Health & Safety legislation relating to your responsibilities and to promote and act in the employer’s best interest. 
· Undertake training deemed as appropriate to your role.
· Participate in extraordinary duties as required. 
· Carry out other activities as appropriate on the instruction of your Line Manager, the Senior Management Team and CEO.
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